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Both developers and investors ook for restaurants to anchor retail space.

By Krislin Hiller

hicago's retal]l market echoes
national trendlimes,. where the
lion's share ol achvity revolves

around resltaurants, entertainment

or fitness concepts. lhis fall, one ot

the most anticipated food and bever
age openings in the city is Time QOut
Market, a three-story ftood hall from
media and entertainment business
lime Out Group. Scheduled to open
in early Oclober in Fulton Market, the
AL 00-square-toot space will house 18
kitchens, three bars and a ooftop ter
race

Corey Black, director of retail real
estate for Cushman & Wakelield's

Chicago office, savs that there 5 an
emergence of food halls downtown
“We have eight in the city, which is
a lot, but people still love them,” he
>dVs.

For most, a food hall refers to a col
lection of Jocal restaurants or boutique
food-oriented retailers assembled un-
der one roof. Time Out’s approach is
a little different, as the company went

about selecting its tenant lineup with
gourmet chets as opposed to local res

taurants. Black notes this in response
1o oversaturation fears within the
market

Food hall operator | rl'.l.uhp.u.-.' will

see CHICAGO page 22

‘TECTONIC ADJUSTMENT

Mall owners scramble to redevelop properties in face of department store closures.

By Kristin Hiller
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The tormer Carson’s store at Harlem Irving Plaza in Norriage, llinos, |s being subdmded Into space for multi ple tenants.
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SHOPPING CENTER INDUSTRY UNDERGOES

- 'l

Food hall operator Urbanspace will anchor the planned dining, retall and ertertainment
destination at the base of Wilks Tower to be known as Catalog,

¢ number of retail store closures
h.'.'.llunwn_lt* in the ftirst h..l]f ol
2019 -.ul]m-.-.ud 7 ) and s on

pace to reach a record 12000 by vear’s
end, m'cnrrling o Cushman & Wake-
feld. Major retall bankruptcies over
the last year have caused the power
and megional shopping center sector
to experience continued store closures
and negative absorption of 2 mulion
sguare feel in the first half of 2019.
That said, discount retaiders, enter-
tamment and hitness concepls are still
in expansion mode and help backhll
vacant space. Mall and shopping cen-

see REDEVELOPMENT page 26
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SHOPPING CENTER INDUSTRY UNDERGOES ‘TECTONIC ADJUSTMENT’

REDEVELOPMENT from page 1

ter owners are scrambling to redevel-
op properties and incorporate a vari-
ely of uses.

For example, this month CBL Proper-
ties will wrap up completion of a Sears
redevelopment at Brookhield Squame
in Milwaukee. The project includes
new-to-market entertainment opera-
tor WhirlvBall as well as a Movie Tav-
ermn by Marcus Theatres. Additionally,
there are several new dining options
and an Orangetheory Fitness location

“Our strategy 5 0 transtorm our
properties from traditional, enclosed
malls to suburban town centers that
offer a variety of uses, mcluding en-
tertainment, dining, ftness and iIn
some cases office, hotel or multifam-
ily,” says Stacey Keating, public rela-
tions and corporate communications
director for Chattanooga, Tennessee-
based CBL, which owns 108 proper-
ties totaling 682 million squame feet
across 26 states.

In the case of Brookfield Square, the
city of Brookfiekd purchased a portion
of the Svars parcel and is under con
struction on a new conference center
and hotel scheduled to open in spring
2020,

CBL abo recently added new art
and entertainment exhibits at malls
in Kansas City and Chattanooga. At
QOak Park Mall in Kansas City, Kan-
sas, CBL added Wonder Wonder, a
nearly 6,000-squanefoot concept com-
prised of 16 different rooms each fea-
tunng content from a different artist
Some rooms are built for photo op-
portunities while others offer “a multi-
sensory experience,” according to CBL.

Adapt with the times

I'his past summer, CBL sold Honey
Creek Mall in Terre Haute, Indiana,

_ Inc.
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At Southem Park Mal in Youngstown, Ohio, Yashington Prme Group Inc, has urweiled plans to develop a four-acre athietc and
emertainment venue at the site of a former Sears departmant store. The venue will be named DeSartolo Commons after the malls
ongnal developer, Edward ). DeBartolo Corp,

to Out of the Box Ventures LLC, a
subsidiary of Miami-based Lionheart
Capital. Newmark Knight Frank bro
kered the sale of the 676,322-square-
foot property, which is the only en-
closed regional mall within a 50-mile
radius.

Out of the Box is currently working
on redevelopment plans for Honey
Creek in concert with other develop-
ers in the area and community mput,
=il Vs Irevor Barran, COQO. The I:,' pit'.ll
redevelopment strategy for Out of the
Box begins with gaining a deep un-
derstanding of the community and its
objectives, adds Barran.

“We like to engage early with the
municipality and other local business
owners to begin an active dialogue
whether that be through meetings re-
lated to suggeslions or zoning,” says

Barran. “We also reach out to tenants
we think may be a good fit for a prop
erty and clients of the area ™

When bringing in new retailers to
a redevelopment project, Barran savs
that entertainment, food and bever-
age, grocers, iitness and medical us-
ers fit the bill for backfilling space
formerly occupied by department
stores. Out of the Box currently has a
number of projects in the works that
include hotels, entertainment ven
ues, food halls, hospitals, gyms or
trampoline parks

By picking interesting and
ward-thinking tenants and
ing space In new and creative deal
structures, Barran believes that his

tor-
L.‘lﬂl:.' i

Hl"l"l"l Can ensurne a l"l."l-'l“ Pl'i."ilﬂ_‘l'"l}'**;
relevance in today’s market. He also
notes that most regional malls are in
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favorable locations; they just need
to be adapted to meet the changing
needs of communities

“The shopping center industry as
a whole is going through a tectonic
adjustment,” says Barran. “"We have
a4 unigue vantage point by having
grown quickly into the space within
the last few years. We see a lot of op-
portunity to proactively shift and ad-
just shopping center retail to maitch
the current and future needs for de

cades to come.”

Focus on lifestyle

Al Southern Park Mall in
Youngstown, Ohto, Washington Prime
Group Inc, has unveiled plans to de-
velop a touracre athletic and enter
tamnment venue at the site of a former

sears department store. lThe venue
will be named DeBartolo Commons
after the mall’s original developer,
Edward |. DeBartolo Corp. Washing-
ton 'rime also plans to develop an
addiional entertainment area adja-
cent to DeBartolo Commons with a
37 000-square-foot indoor golf center
and new tood and beverage ofterings

“Our assets often serve as the town

center in the community, and our
leasing and development teams are
always thinking about how to fur
ther strengthen the asset as the hub
of retail, dining and entertainment in
the area,” says Kimberly Green, vice
president of investor relations and
corporate communications for Wash.
ington Prime Group. The Columbus,
Ohio-based real estate investment
trust owns more than 100 shopping
centers nationw ide.

"Redevelopment plans are thought-
fully put together with the local com-
munity, surrounding communities
and existing tenants,” says Green.

Repositioning a former department

store enables Washington Prime to

www. REBusinessOnline.com



bring in what it calls “lifestvie ten
Ihis includes entertainment,
and beverage, hmess,
and home furnishings

Hhinois-based

ancy.,
OO wellness
SeTVICES

Ihe RoomPlace, an
furniture store,

recenty L'-lwnni at

Washington  Prime’s  Lincolnwood
lown Center in northern lllinois. The
retaller replaces a former Carson s de-
partment store. In this case, the goal
was o bring in a home fumishing e
tailer to help diversify the tenant mix,
says Gireen

Do your research

Another nwh“u‘lt"l‘i|1‘l-rl'|l progect aon
a former Carson’s stome
is shaping up at Harlem Irving Plaza
in Norridge, lllinois, about 15 miles
northwest of Chicago. Owner Harlem

tered amund

Irving Cos. made the decision to sub-
divide all three floors of the former
til."r*.'lfl"”'l"li'ﬂr sfomw 0 a I'I'l"'l'l"lﬂ"'llhi.'lfl"
multiple users as opposed to a single
tenant.

“We realized the importance of fll
ing that vacant space with tenants that
would appeal to new shoppers,” says
Thomas Randall, vice president and
general manager. “Conventence lor
factor

S0 W l‘h"

Our customers was also a key
in the redevelopment plan,
cided to construct new entrances and
a large walkway on the second level.
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This past summer, CBL Properties sold Roney Creek Mall in Terre Haute, Indiana, to Out of the Box Ventures LLC, a subsidiary of
Mam-based Lionheat Capital. Out of the Box is currently working on redevelopment plans for the 676,322 squarefool property.

Construction of the 168,000-square
foot redevelopment project began in
Februarv. New retlailers are expecled
o Open in thae
2020 shoppers at Ha
Irving will find a 310-toot art
wall at the former Carson’s store. [t is

equipped with transparent cut-outs

Currently, rlem

Mazi

54) _-\hu].pr:r-. can view construction
progroess
whih owns 16

addition 1o

Harlem

shopping

Irving,
centers In

@)l ithfield

the center of 1t all

sLmiImuer -'.I'ul II” '."J-

existing

apartment prnpn.‘rlir--'. conducted ox
lensive market research when deler-
mining its redevelopment strategy.

The company reached out to not nnlj.'

shoppers, but also residents
within the area to gauge what specit-
ic retailers would attract them to the
mall This type of research mutually
benelits both the shopper and the po-
tential retailer

tenants tor

v hen --.rl-*rling_,;

backiilling vacant space, the company
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li.."'lrg"ﬂ- ”'1.'" It S 'I.'Il'l[ L"l'l" new tenants to
have synergy with existing retailers in
order to "create maximum foot tratfic
and encourage aoss-shopping.’
\nother trend in retail redevelop
ment that the company
is less emphasis on traditional depart-
ment

1S !'n-]lnh’ir:.;;

stores as anchor tenants. De-
spite being an enclosed regional mall,
Harlem Irving Plaza features Target,
Kohl's, Best Buy and Nordstrom Rack

as anchor stores. B
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